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The number of digital design
firms has more than doubled
since 2010, growing to 35,000
firms in 20I16.

There were 1.69 million
people employed in design
roles in 2016 in the UK,
equivalent to employment
in the hospitality sector.

Design remains 78% male,
yet women make up 63% of
students studying creative
arts and design at university.

inital research

04



The number of digital design
firms has more than doubled
since 2010, growing to 35,000
firms in 20I16.

There were 1.69 million
people employed in design
roles in 2016 in the UK,
equivalent to employment
in the hospitality sector.

Design remains 78% male,
yet women make up 63% of
students studying creative
arts and design at university.

inital research

Design Economy 2018

“The old hierarchical

value system which
dictates who works
at what level has
always defined the
field practice. But I
think the way things
are going now is
going to blow the
old hierarchy apart.”

David Page, Director and Head of Architecture




The number of digital design
firms has more than doubled
since 2010, growing to 35,000
firms in 20I6.

There were 1.69 million
people employed in design
roles in 2016 in the UK,
equivalent to employment
in the hospitality sector.

iesign remains 78% male,

et women make up 63% of
tudents studying creative
rts and design at university.

Design has a diversity challenge:

Ethnicity: The design economy
employs a slightly higher
proportion of people from Black,
Asian and Minority Ethnic (BAME)
groups than are employed in the
wider UK economy (I3% compared
with 11%), and this figure has
improved since our previous
analysis (11.4%). However, BAME
designers are least likely to be in
senior roles, accounting for only
12% of all design managers.

Gender: 78% of the UK’s design
workforce is male. This is higher
than the percentage of men in
the wider UK workforce (53%).
This is also despite women making
up 63% of all students studying
creative arts and design courses
at university. The overall ratio is
skewed by the male dominated
subsectors of product and
industrial design (95%), digital
design (85%), and architecture
and built environment (80%). Even
when employed in design, women
earn less. For example in the
multidisciplinary design subsector,
women working as product,
clothing and related designers
earn 18.3% less than men in that
subsector despite making up
nearly two-thirds of that design
subsector (64%). Women are also
less likely than men to be in senior
roles, with only I7% of design
managers being female.

)
O

Design Economy 2018

Design can generate
significant value for local and
regional economies:

London remains the
powerhouse of UK design, with
almost one in three design
firms now based in the capital,
as well as one in five design
workers. This has become more
concentrated since our last
study. Yet this study also shows
that over the past few years
most UK regions have also
experienced growth in the GVA
generated by designers in their
area. This growth appears to
be driven by a combination of
two things. The first driver is
localised design specialties such
as craft design in the West
Midlands (eg, the potteries in
Stoke-on-Trent). Outside London
and the south-east, the West
Midlands, along with the north-
west, has experienced the most
significant growth in design
GVA since 2010 (83% and 28.5%
respectively). The second key
driver is a growth in clusters of
multidisciplinary design firms

- covering firms undertaking
specialised design activities
ranging from sustainable
design and industrial design to
interior design, among others.
These are strongest in London
and the south-east, with the
multifaceted nature of the
design economies in these
regions a strength not always
replicated elsewhere.

inital research
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“The old hierarchical

value system which
dictates who works
at what level has
always defined the
field practice. But I
think the way things
are going now is
going to blow the
old hierarchy apart.”

David Page, Director and Head of Architecture
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DESIGNING ADVERT O
1O DISPLAY STATISTICO

Mockups based on the UK Design Council report

only 17%
of design managers are female
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men to women designers in product and industrial design
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studio making

INVOICE pbte g el

"TEL: +44 1234 56789 B B g _ i, ;
CODE: DESIGN 1 DESIGN STREET T en

LONDON ENGLAND

DESIGN ECONOMY i .- & e
LIMITED. entcano e

TO: WOMEN IN THE DESIGN SECTOR TERMS: UNFAIR WAGES
DATE: JANUARY 1 2018

1 UNDERPAYMENT OF WAGES 18.5%

LESS THAN MEN

PAID P e
| _ e and yet 78%of the design warkfgce is male

“For example in the multidisciplinary design subsector, women working as product,
. clothing and related designers earn 18.3% less than men in that subsector despite
makiQ‘ nearly two-thirds of that d oign subsector (64%).”"
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studio making

percentage of men

Source. ONS (20156) Annual Population Survey 2014
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Based on the UK Design Council report - exploring

e

how the form of a publication can be used to expose

‘hidden” realities of being a women in a male

dominated industry
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of students
studying design

“Womanliness therefore could be assumed and
worn as a mask, both, to hide the possession of
masculinity and to avert the reprisals expected
if she was found to possess it—much as a thief
will turn out his pockets and ask to be searched

to prove that he has not the stolen goods.”

JOAN RIVIERE
1929

THE
HIDDEN
TRUTH

Similar to the concepts written in Joan Riviere’s paper

on “Womanliness as a Masquerade’ from 1929, todays

culture and societal norms force many to wear a ‘mask’ or
1 personalitics to conform to a male dominated

tion serves as a vehicle to spread
awareness for the often ignored and hidden gender
i n the design industry. The facts conveyed in the
ages are take small paragraph titled
“Deisgn has a Diversity Challenge” on page 17 of the Design
Economy 2018 report from the Design Council.

787
of the
UK’s design
workforce is

22%
of the
UK’s design
workforce is
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“Womanliness therefore could be assumed and

worn as a mask, both, to hide the possession of

masculinity and to avert the reprisals expected

if she was found to possess it—much as a thief

will turn out his pockets and ask to be searched
to prove that he has not the stolen goods.”

JOAN RIVIERE
1929
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“Deisgn has a Di ty Challenge” on page 17 of the Design
Economy 2018 report from the Design Council.
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SOURCE: ART IN AMERICA ANNUAL 1986

INGREDIENTS: WHITE MEN
ARTIFICIAL FLAVORINGS,
PRESERVATIVES.

NON-WHITES _ . . . . .
e el Demgmng to resist sexism and racism within the art /

gg’;ﬁ':'gg:m?;glgm design world & exploring radical feminist design

P.O. BOX 1056 NEW YORK 10276

*CONTAINS LESS THAN THE
MINIMUM DAILY REQUIREMENT G U E R | L L zx G | R L 5
OF WHITE WOMEN, AND

(e \y
s ]
= P
! AR -
! e
E

e T S B : €
Ry s A get into the Met. Museum?
~ FIrs
- take away a woman's » Less than 5% of the artists in the Modern
- right to choose. ' Art sections are women, but 85%
i Now they're of the nudes are female

Statistics from the Mefropoliton Museum of Art, New York City, 1989
GUERRII.I.A GIRI.S CONSCIENCE OF THE ART WORLD

censoring art,
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We Can Do It?

RE-DEOSIGNING ADVERT O
FOR SHOCRK VALUE

As inspired by Guerilla Girls and disruptive

resistance based design
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Join the fight to raise the industrial design gender gap from 5%
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Y 1 WANT YOU

\ % ,1 .iaml:‘e RN TEOVERY 7“%

THAN MEN NOW!

the average median gender pay gap at UK advertising agencies was 16.9% between
2020 and 2021, more than four percentage points higher than the national average.

Join the fight to raise the industrial design ge

11



(re)positioning

'

THAN MEN NOW!

the average median gender pay gap at UK advertising agencies was 16.9% between
2020 and 2021, more than four percentage points higher than the national average.

Join the fight to raise the industrial design ge
11



(re)positioning

THAN MEN NOW!

the average median gender pay gap at UK advertising agencies was 16.9% between
2020 and 2021, more than four percentage points higher than the national average.

Join the fight to raise the industrial design ge



(re)positioning

JON YOUR COUNTRY'S ARMY! HAN MEN NOW!

G OD SAVE THE FEMALE DESIGNERS

Reproduced by permission of LONDON OPINION rage median gender pay gap at UK advertising agencies was 16.9% between
L vk e L S nd 2021, more than four percentage points higher than the national average.

Reproduced from an original poster, held by the Imperial War Museum, by Gavin Martin Ltd,




JOIN YOUR GOUNTRY'S ARNY! f

G OD SAVE THE FEMALE DESIGNERS

Reproduced by permission of LONDON OPINION  pa¢

Printed by the Victoria House Printing Co., Ltd., Tudor Street, London, E.C. d

Reproduced from an original poster, held by the Imperial War Museum, by Gavin Martin Ltd,

HELLO DESIGNERS! _

THIS IS LIBERTY SPEAKING——

BILLIONS OF WOMEN ARE NEEDED
AND NEEDED NOW

| . s
B & Y !

L . al e, i ks e LT - "~ St e 8 = Faid
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a feminist
inclusive
anti-ra
nonbinary
field guide
for graphiC
designers

ELLEN LUPTON
FARAH KAFEI
JENNIFER TOBIAS
JOSHA.HALSTEAD
KALEENA SALES

LESLIE XIA
VALENTINA VERGARA

(re)positioning

EXTRA BOLD

A teminist inclusive anti-racist nonbinary field
guide tor graphic designers

Ellen Lupton and Jenniter Tobias
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Baseline
Shift

Untold Stories

of Women
In Craphic
Design History

Echited by Briar Lewit

BASELINE O HI

(re)positioning,

FT

Untold Stories of Women in Graphic Design History

Briar Levit and Martha Scotfo

rd

‘Neat history is conventional history: a focus on the mainstream
activities and work of individual, usually male, desigh-ers. Messy

history seehs to discover, study and inc

approaches and activities that are ofte
professional Lives.”

ude the variety of alte

“native

1 part of women des

gners’
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FROM EXTRA BOLD

Ellen Lupton and Jenniter Tobias

single-axis view
of discrimination

into countless lanes. A cisgender woman
could be Black, queer, and middle-class;
she could also be a Muslim designer with a
learning difference. Identities aren’t fixed.
At any given moment, we might experience
some identities more strongly than others.
Some parts of identity are based in biolo-
gy, while other emerge because of society.
Over time, we make choices about who
we are and how we want others to see us.
Class, gender, race, disability, and religion
are socially constructed categories. They
are reinforced by laws, institutions, and
designed environments as well as by in-
dividual actions and attitudes.Ina college
classroom or a creative agency, a designer

SOURCE Kimberlé Crenshaw, “Demarginalizing the
Intersection of Race and Sex: A Black Feminist Critique of
Antidiscrimination Doctrine, Feminist Theory and Antiracist
Politics,” University of Chicago Legal Forum, special issue:
“Feminism in the Law: Theory, Practice and Criticism,”
1989: 139-68.

intersectional view
of discriminaton

may be perceived differently because of
their native language, nationality, age,
immigration status, or family duties as well
as their race or gender. Movements such
as feminism and Civil Rights activism have
helped transform social attitudes.

Over the course of a lifetime, a person
may change lanes in one or more avenues
of their identity. A person could come out
as queer or gender-nonconforming, or
embrace their identity as mixed race, or
alter their economic status. Understanding
one’s own identity (including Whiteness or
maleness) is a step toward understanding
intersectionality.

¥3AN3IO

(re)positioning

15



FROM EXTRA BOLD

Ellen Lupton and Jenniter Tobias

single-axis view
of discrimination

into countless lanes. A cisgender woman
could be Black, queer, and middle-class;
she could also be a Muslim designer with a
learning difference. Identities aren’t fixed.
At any given moment, we might experience
some identities more strongly than others.
Some parts of identity are based in biolo-
gy, while other emerge because of society.
Over time, we make choices about who
we are and how we want others to see us.
Class, gender, race, disability, and religion
are socially constructed categories. They
are reinforced by laws, institutions, and
designed environments as well as by in-
dividual actions and attitudes.Ina college
classroom or a creative agency, a designer

SOURCE Kimberlé Crenshaw, “Demarginalizing the
Intersection of Race and Sex: A Black Feminist Critique of
Antidiscrimination Doctrine, Feminist Theory and Antiracist
Politics,” University of Chicago Legal Forum, special issue:
“Feminism in the Law: Theory, Practice and Criticism,”
1989: 139-68.

intersectional view
of discriminaton

may be perceived differently because of
their native language, nationality, age,
immigration status, or family duties as well
as their race or gender. Movements such
as feminism and Civil Rights activism have
helped transform social attitudes.

Over the course of a lifetime, a person
may change lanes in one or more avenues
of their identity. A person could come out
as queer or gender-nonconforming, or
embrace their identity as mixed race, or
alter their economic status. Understanding
one’s own identity (including Whiteness or
maleness) is a step toward understanding

intersectionality.

¥3AN3IO

w .-|.r__|
1
|

——— ey
=

Wetr sarin s-leaf.

n.:-.-\.-. ™ FH— =
Lapram shawing method of deadl noeation.

' .||-|:I' J-I.

1y

(re)positioning

FROM ON WEAVING

Annie Al

DEIS

15



(re)positioning

O\/ ade MADE IN PATRIARCHY

i Cheryl Buchkley & Bibiana Oliveira Serpa

Patri arc hy

o "
“Importantcontributions made by women and othermarginalized groups

often remain hidden, regardless of how much they actually shape society .’

Cheryl
|, Buckley

FOREWORD BY

W& Bibiana Oliveira Serpa ‘Design must reclaim its narrative from the margins; by intertwining

ditferent perspectives, new stories can emerge.”

i

*'-hf'
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AN OPEN LETTER
10 MARY DALY

Audre Lorde

“To imply, however, that all women suffer the same oppression
simply because we are women is to Lose sight of the many variec
tools of patriarchy. It is to ighore how those tools are used bt
women without awareness against each other.” (Lorde, 1984)
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Estimated capital
Capital évalué

General merchandise stores

Magazins de provisions et
d’objects divers

Grocers

Epiciers

Bankers
Banquiers

Undertakers

Entrepreneurs de pompes
funebres

Building contractors
Entrepreneurs de batiments

Druggists
Pharmaciens

Publishers
Editeurs

final explorations & mahking,

Negro business men in the United States.

Negres Americains dans les affairs

Done by Atlanta University.

ACRES OF LAND OWNED BY NEGRDES LAND OWNED BY NEGROES IN GEORGIA,USA. 1870-1800.
IN GEORSBIA.

Experimentation

$ 8784637
45,518,254 FRANCS.

3 ade
/in
Patriarchy
ery
|, Buckley

FOREWORD BY

.:ﬂ: Bibiana Oliveira Serpa

L Fem
o Bl

Made in Patriarchy

r D@ B R R D 5 g @3B o :

Conjugal condition of American Negroes according to age periods.

Condition conjugale des Negres Americains au point de vue de I age

FEMALES .

W . E.B Dubois \X/ EA\/ ‘ N G Cheryl Buchkley

Infographics

Annie Albers The state of design i the UK

on

1 INTERSECTIONALITY

100 S0 8 70 60 S0 40 30 20 Io 10 2 30 40 50 60 70 80 80
PER CENTS .

Design

The Design | Cound
Economy 2018

Weaving
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subsector making up.

nearly two-thirds of that design
subsector (64%). Womenare also
less likely than men to be in senior
roles, with only 17% of design

Baseline Shift

| | The Design Economy 2018
Briar Levit

UR Design Council
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art but undervalued by
patriarchal society
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WHY WEAVING ?

Potential to be

Historically a feminine awearable

art but undervalued by Potentially collaborative

patriarchal society through making and

Messy collective story telling,

y

Intersectional
by nature

Strength VS
ragility Two Sided
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ocart of statistics on race + gender ratios within the UK design industry

final explorations 4 making

e T
s T T Bl R N i, - T i g .
‘ P aglpagiaaring S B i b Lo v
T
Yy h.‘.‘--_“""‘_- T oS o ol LR LV
Wl L TRy gl gy X, .

Faid
F_I ! - Tl o, o N e M 1.._.,..,,&.\.‘._‘“&'_
) Y )
y B
l A ey o,
h’\. b
.
| 2 e
it
i
M e ESSRL SRR
oS0 ‘F*?'H'h';“"“ ¥
- P SRR B s
l;'-'".t:-“ﬂ .r:m!‘"' o 2 d g

ETERERRIRNS T Ly

-

|90k b NI R 1 bl 3

PR [ SRR T RO e 0
1 el R AL A A R gl o

AL TR ‘b“‘LMhWF‘M' Yy il i » Wy Ve

i o o o e B b e Sy )

White

13%
Blachk, Asian,
Minority
Ethnicity

'*\"h-l:,ﬁ\-ml‘ viEg . : .

§IIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIII;II||IIIII_IIIII|l|II!IIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIII

£



ocart of statistics on race + gender ratios within the UR design industry tinal explorations a making

éIIIIIIIII:

nify - e
L R LY

e

Py Py o o, s
=k my ‘|-‘, ST : 4. 1 S

. g
=\ = ARG - .- -
i RS TR - i
" “" =y, A
L

W"\-'ﬂhﬂr\ v b iy b U

LIS T
Ly | * T TGN W " -t
AR e had Ny ‘-"l.-l - b lv e i v (
{1 FT SRR AT Yy e L, aw, VRN i
* 1) el B, ey PRy YA 4
Sl i T . Yy . i < m’ i a2t R | W PR AR B
L L Ay

P " § A 1

. B = "\l Sk "~ - e I,
Ve ) e, : . tee ek

H iy )
] oy gy = (2%, )
: ”» ¥ 21 i
-'."‘-J.,-;-.-.. R Sl g 55k
b ot r ot . 21 L] L b end gl ey e b
G I o BTN Y B U BaRd e i ] L i RPN M e DS AT

'T‘-n" RE VAL e Ly . ir i L P 5 vy § . # 3 ¥ e l“"""- & ¥ A & - ¢ 4 3 3
\ A 4 Ry Wty Ly b s " - 1
i L pEpaia il ' - Lk v shils - 1 - '_ gy B 5 2 s e Thadwl o} L S bty PR f A B b Fdee
P8 ..quww _ Pt PADIRPNIN LA by FES H hab s
";f > ? g » rd 5 1 e L X W (N | J L o T N Y 3
g e
44 A o B g "
- y nﬂmah . _
b ripkih s W et SRR T e it ~ ' W+ x
".. PAALER YL Sy h-l'nap- e, Shp AR P v i i Nk e Sn iy SN SRR AT
’ crk Jjd wwtﬂbﬁumua s Ll S o . A e g ey RIS I AL 3 . bAY SRSE RSN s s 1 TR AR T
t‘ ‘Pl&t} ‘w W‘M' N 'hh A4 U B -\_. ; a - oY .-- RS !.1‘..-]‘;.:-.'." et ok b o 1 . 4 :L..,.-'uf.‘ o - L
uh‘w"t: Py "“’M"“""hﬂ"‘"’ Vndioi i » g . k " . . Rhiy : - sl &
f.ﬂ*:wm
L W) s oy VRIS PR Rl Iy e
i P b et Sl By B R
R [P ERLR W81 L
P vy g ¢ g T g
Lo Iy _\1"!"49?“ . e Vet £

O+

White APProx .

13% C.80%

Blach, Asian,
l\/llnorltg I;Beéwl\gLEe
Ethnicity

£



ocart of statistics on race + gender ratios within the UR design industry tinal explorations a making

-

2

B4

S
S

4



ocart of statistics on race + gender ratios within the UK design industrL

"

PSS
-
i

1\

'8

f

3 | '\H
A e

f

!

£
1

- 'l
- - 1
e £ % & 3 i
-3 X - x J
RER T

Additional
exploration using,
weights to combat
a sottness of a woven
= piece + represent

‘weight” of the
data

final explorations a making

bl
"

4



ocart of statistics on race + gender ratios within the UR design industry tinal explorations & making

L
T e Y

I." :""'_p'.‘:... '.‘ ?-l




“I'he tide always turns and the waves that crash against us
can also carry us tforward. May they also inspire us to see
design not merely through its celebrated objects but as
an insurgent, Living, and collective force.”

Made in Partiarchy
Cheryl Buckley

moving forward
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