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itnin the UK design industry 77% are male-identifying and only 234 are female-identifying.
264 of tne industryg is wnite and 194 are of minority etonicity.

How is it that these statistics revealing a gap so big could be so vnder-represented? Gften nidden in lengthy
reporls and covered up by corporate marketing, the reality of the design industry is one often overlooked or
vnrealized. ¥Hth tnis in mind § guestion now ¥ could reiterate and contextualize this data to better amplify these
statistics and create increased awareness wilnin the design community? Gn top of that  set owt to do so througn
the art of weaving — a medivm rich in sidelined nistories and tne oppression of the female voice.

fis a response to my inguirg ¥ first wove a set of scarves serving as a form of wearable resistance design

that could be wsed as a venicle 1o grow awareness for the indwustries layered ineguities. These scarves otilized
symbolism, data visvalization and typograpny to communicate the statistics. Howewver, weaving scarves by band
proved itself an incredibly time consuming practice, innibiting potential for circulation - in addition to being a
seasonal garment. Witn this is mind § began to think smaller, nimbler, and more distribotable. Wnat resvlted is
still 2 form of wearable resistance design bot is instead in the form of small cross stitched pins. These pins are

woven 1o depict the icon of my project, the "= sign whicn means nol equal to’. The stitches themselves quantify
inequity ratios shown throvgn color. Linked to these pins wia the informalion on the back is a website snowcasing

the {full data, its impact, and resoorces for change.

in circolating these pins 1o the London design commuonity ¥ plan to viilize industry events and word of moutn
- starting locally with nope for gradual spread. The purpose of the pins is to spark conversation - "what is that

and wnal does it mean?” “whoere can § get one?”. Whnile the avdience breadih may seem large, narrowing in 1o a
specific sector wowld be ignorant to the fact thal these inequities towvch every part of the indostry, and it will take

students, designers, CEOs, evergone to incn closer 1o a more equitable landscape for the design industry.
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Hepresenling gender inequity

oot ot

Using % as icon
lches to represent men
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23 sitcnes to represent women
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[4 sitches to represent minority ethnicities
26 stitches 1o represent while majorily
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Aepresenting gender inequity
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23 sitcnes 1o represent women
77 stitches to represen! men
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Hepresenling racial neguily

Using # as icon

[4 sitches to represent minority ethnicities
26 stitches 1o represent whnile majority

CHERE G e

= is tne symbol for ‘is not equal 1o

% is the sgmbol for a ratio of a whole
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Hepresenting gender inequity
USINg 4 a3 icon

23 sitcnes 1o represent women
77 stitches to represent men

"ICONS I UsE”
= is the symbol for ‘is not equal to”
% is tne symbol for a ratio of 2 whole

Hepresenling gender inequity
Using # as icon

23 sitcnes 1o represenl women
77 stilches to represenl men




